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label growth for argentine 
packaging converter  
the label division of Argentina’s premier pharmaceutical packaging converter is the fastest-growing part of the 
company, with further investment and a move to a new facility planned for this year. James Quirk reports

Buenos Aires-based Tallares Gráficos Corti is Argentina’s 
biggest pharmaceutical packaging converter. Founded in 
1930, it operates a fleet of presses for folding carton printing 
in its 23,000 square meter facility, producing some 200 
tons of packaging every month. Long established in the 
packaging sector, it is now Corti’s label division that is the 
fastest-growing area of the company. 

As in a number of countries in South America – neighboring 
Chile is another example – Argentina’s label sector is relatively 
youthful; large-scale production and investment in North 
American and European machinery only began in earnest in 
the 1990s.  

Tallares Gráficos Corti is one of a number of companies to 
have ridden this wave. Its interest in label production – seen 
as a natural progression from its successful folding carton 
business – began in the 1980s, but it waited until 1992 to open 
a dedicated label printing division.  

This division began with a Mark Andy 910 press. Early 
clients were companies to whom Corti was already supplying 
folding cartons and who were beginning to seek locally 
produced labels. While serving these existing clients, the 
division began to attract new business in its own right. A Mark 

Andy 2200  – was installed in 1996. With a 10 inch web width 
and eight colors, it allowed Corti to compete for work usually 
carried out on Gallus and Ko-Pack machines. 

Since then, a 7-color Mark Andy Scout has replaced the 
910 and an offset press from Rotatek was brought in to 
handle pharmaceutical leaflet printing in rolls – non-adhesive 
informational labels placed inside pharmaceutical packaging. 
The flexo machines count rotary die-cutting, uV varnishing 
and lamination among their options. Corti plans to buy a 
further narrow web press for its label division during 2010, 
with machines from Mark Andy and Nilpeter being considered. 

The investment doesn’t stop there. Impressed with what he 
saw at Labelexpo Europe 2009, managing director Gustavo 
Corti ordered a machine from Italy-based Cartes which will 
bring hot stamping and silkscreen capabilities. A second Prati 
rewinder will also be purchased during 2010. 

pre-press revaMp
A key element of the label division’s growth has been the 
investment in 2009 in digital plate-making equipment. 
Previously outsourced – as is often the case in Argentina – the 
addition of Cosmolight digital plate-making from Japanese 
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A view across part of corti’s folding carton division

company Toyobo, installed by local distributor Leftech, has had 
‘a big impact’ on the company’s label production, says managing 
director Gustavo Corti. ‘our label business has grown a great 
deal since its inception. We have many more clients and the trend 
towards shorter runs in the market results in an increased number 
of print jobs. It has been a big advantage for us, therefore, to bring 
plate-making in-house.’ Corti’s label division currently produces up 
to 80,000 square meters of materials per month.

Production manager Diego Castellano reveals that the reduced 
environmental impact of the Cosmolight water-wash plate 
technology is part of a wider strategy in the company. ‘It means we 
can avoid using solvents, which is an advantage from a point of view 
of environmental sustainability,’ he says. ‘Production is also much 
quicker: plates are ready within an hour and a half, while the quality 
is comparable to digital plates produced using solvents.’

Further environmental initiatives include only using FSC-certified 
materials, while Corti is also in the process of acquiring ISo:14001 
certification. 

Corti’s pre-press department also counts on Screen PlateRite 
CTP equipment for flexo plate-making for its folding carton division. 
Pre-press is located directly next to the carton division, and Corti 
now plans to move its label production – at present housed on the 
other side of the premises – into a currently empty area adjacent to 
the folding carton division. The development will not only increase 
the label division’s physical size, but will also allow easier and swifter 
communication between it and the pre-press department. The move 
is due to be completed by the beginning of next year. 

Further investment in the label division – in the form of RFID 
technology and equipment – is also being planned. Corti already 
buys labels with pre-inserted RFID tags for pallet tracking, and has 
installed a reader from Alien Technology which ensures pallets have 
passed through quality control as they leave the premises.  

Investment will take the form of an RFID insertion machine, says 
Gustavo Corti, who reveals that this machine will also allow for the 
production of peel-off labels – useful for pharmaceutical products 
where space for requisite legislative information is often at a 
premium. 

While the RFID-enabled pallet tracking stands as a useful capability 
in its own right, Gustavo Corti says that it is also serving as a dry run 
for the planned future capacity to supply RFID labels to customers.

The company’s plans for RFID technology have not been driven 
by the pharmaceutical industry directly. Corti plans to move ahead 
irrespective of impending legislation, viewing it as the most effective 
technology available for track and trace. Should legislation never 
come, Corti reveals there are ‘other plans’ for the technology’s use.

BRADY EXpANDS IN BRAZIL WITH 
FuRTHER CONvERTER ACQuISITION
brady corporation, a provider of identification solutions and 
specialty materials, has completed further expansion in brazil with 
the acquisition of sao Paulo-based converter stickolor Indústria e 
comércio de Auto Adesivos. 

brady expects this acquisition to further strengthen its position 
in the industrial identification market in brazil and enhance its 
screen printing capabilities, as well as facilitate its growth into 
complimentary markets in the region including automotive, 
agricultural equipment and major appliances. 

‘stickolor is known for its superior screen printing capabilities 
and exceptional quality, and we are excited to be able to offer their 
products and services to our customers as well as bring new brady 
products to their customer base. Their markets and capabilities are 
complimentary to brady’s and their focus on teamwork and customer 
service is a strong cultural fit,’ said Matt Williamson, president, brady 
Americas. ‘We look forward to working with the stickolor team, and 
are optimistic about the opportunities to further grow our business in 
brazil where the economy remains relatively strong.’

brady opened W.h.b. do brasil as a sales and marketing office in 
1996, and established manufacturing in the region in 1998 with the 
acquisition of vEb sistemas de Etiquetas in sao Paulo. The company 
opened a second factory in Manaus in 2002 and purchased Asterisco 
Artes Gráficas, a label converter serving the electronics, automotive 
and pharmaceutical industries, in 2006. 

The acquisition of stickolor was aided by the former owners of 
Asterisco Artes Gráficas, now operating as an industry consultant 
under the name Asterisco consultoria e Participações. The company 
specializes in consulting for management, financial administration 
and mergers and acquisitions. 

ETIRAMA LAuNCHES FLEXOWINE  
uv MODuLAR AT OpEN HOuSE
brazilian press manufacturer Etirama hosted an open house weekend 
in December at its facility in sorocaba, in the state of sao Paulo, to 
launch its Flexowine Uv Modular press.

The event, dubbed Orange Weekend by the company, was attended 
by around 90 people representing brazilian converters, while a 
number of industry suppliers also participated with table-top stands.

The Flexowine Uv Modular is evolved from the company’s 
successful Flexowine press, which has been installed at hundreds of 
converters around the world. seven of the new presses were sold on 
the first day of the event. 

The Flexowine Uv Modular is a short web, 7-color press with Uv 
curing stations between each print unit. claimed to offer short set-up 
times, it comes with automatic tension control and options include 
hot and cold stamping and lamination.  

‘The launch of the press was very successful and customers were 
excited about the machine’s short web system, one of its most 
important features,’ said Rodis Ferrari, Etirama’s sales manager. ‘We 
are very happy and excited about this new model.’

Etirama used the event to present the Ewald Daefferner Award, 
named after a leading figure in the brazilian printing industry who 
passed away last year. competed by companies which utilize 
Etirama’s central drum press, winners included Etima, Automação 
and Le Print. 

During the event, a number of industry suppliers, including Flint 
Group, stork and braga, held technical training sessions for visitors. 
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XPose! Flex
THE CTP solution for the packaging industry
● Flexible
● Images the widest range of print form materials:

− Lams layer ablation at its best for relief printing plates
− Direct UV imaging of conventional offset plates and screens

● Rational investment with unmatched ROI

RFID-TAggED pallets pass through an  
Alien reader for quality control verification. WAL-MART TO OpEN 110 STORES IN BRAZIL

Wal-Mart will open up to 110 new stores in brazil in 2010 with a total investment 
of 2.2 billion reais (UsD $1.2 billion). The expansion plan exceeds the previous 
year’s outlay by 40 percent. It will be the biggest investment the company has 
made in brazil since it entered the country 14 years ago, hector Nunez, who heads 
the domestic operations for the company, told reporters recently in sao Paulo.  

Wal-Mart competes in brazil, a nation of 190 million people, with market leader 
Grupo Pao de Acucar and French company carrefour, the country’s second-
largest retailer. Meanwhile, Wal-Mart stores has named the head of its Walmart 
de Mexico business as president and cEO of its Walmart Latin America regional 
operations. The retailer, based in bentonville, Arkansas, said that Eduardo 
solorzano will oversee Wal-Mart operations in Argentina, brazil, chile, costa Rica, 
El salvador, Guatemala, honduras, Mexico, Nicaragua and Puerto Rico. solorzano 
will be based in Wal-Mart's Latin American regional office in Miami.

COLOMBIAN CONvERTER INSTALLS  
BST pREMIuS INSpECTION SYSTEMS
Plastilene, a south American flexible packaging converter, has installed three bsT 
Premius inspection systems at its bogotá, colombia, production facility following 
successful trials of the print defect detection technology.  

The systems were trialed for two months on W&h flexo presses. Alejandro 
Defrancisco, plant manager, said: ‘The trial showed that bsT Premius with 
automatic print defect detection is an extremely effective tool for managing print 
quality on press. It contributes significantly to better print quality, reduced waste 
and improved production efficiencies, while allowing us to deliver the very best 
possible quality product to our customers on a daily basis.’  
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Meanwhile, testing is also being carried out for 
Braille printing on labels. unlike in Europe, there is 
no legislation for Braille on pharmaceutical products, 
though Corti already counts on that capability in its 
folding carton division. 

Corti’s folding carton printing is handled by a fleet of 
press from KBA, Ryobi and Man Roland. Slitting takes 
place on four machines from Bobst, while a stamping 
unit from the same company caters to hologram 
applications and contains an electronic multi-register 
system that Gustavo Corti says is unique in Argentina. 

Folder glueing lines are equipped with a verification 
system specially developed for pharmaceutical 
applications, which automatically expels faulty products 
from the line after reading  
a code. 

While the company’s production is dominated by 
pharmaceutical applications, it also produces labels 
and packaging for the cosmetics, food and beverage 
industries. It mainly serves its local market, with 
some products also exported to other Latin American 
countries such as Mexico and Cuba. 

ETIRAMA launches Flexowine Uv Modular at open house


